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Mood to life of individual have function ofinfluencing very much.The point to this
course is to introduce psychologist.

Albert Ellis created "The cure way of rational andemotion.” And use this theory to know
rational andirrational.and by this case to analyze from irrationalto rational.Hope by
“cognitive-comportment-emotion” to helpstudent develop into full play, and to further
studentget with ability effectively.
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This course is the teaching objectives, to marriage and the family is based on
the theory and application, combined with the developmental needs of the
students, through teaching the course, have the students knowledge and
possible future married life planning as well as contemporary native family
phenomena and development topics, produce meaningful connections, which in
turn provides students with a short-cut and long runs of marriage and family
development and selection of preparedness and guidelines.
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Course includes factors that affect mankind ~ effective communication ~ self
PR confidence training, building path to interpersonal relationship. Lectures will allow
ST students to understand the importance of mankind connection, will help
relationships with society in the future.
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The course is introduction of development across the Taiwan Straits from
1979. The main analysis of contents is Taiwan's china policy, PRC's
policies toward Taiwan , cross-strait economic and cultural interchanges
and the process of cross-strait negotiation etc. And focus on the latest
of main issues of cross-strait including of allowing china's citizens
to visit Taiwan ,direct cross-strait transportation and economic
cooperation (exampleECFA ) .
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1. Introduce book of change and fate thought in Chinese culture
B gAY A 2. Discuss about personal value, life attitude, faith and how to face the frustration
3. How to break the setback

Fk S PR eI R LA o BB EHHmBEE L

i RE AR L A A A
FIE REARF KDL E
F3F D piED B RA
B 7 4o {7 B
AN DA LA PTE B

4F e

KEER A
AR ARE
F - g e
Lo i R A d
Yo I RRERF M FREA
Fhw ik TN FIERA
FEIEIRBLABLCBVRA
5Lk L RUERA
Lo RBRAEL I F
PR

LT (#F - 50 BA2 ) S PB4 F - o §a 2 (2005)

(P2 E) mE=@F > Id 2t (2010)

BARKFE L mEiw




R s 1008285 2803 gt*é
Fofh i BHFALGFHRE

Aplen  AEREE (R RFE/AfNEALE T B/p RPE R)
dor) MRl T Ea Bk
A (7 %) sl : v | Aot Ao & 708
(e BB | BoBL RE oE H% 5.6
(¥ =) Gender Relationship
o , (BF) sREFR: ZFEFFAE1TFH
PR | AR . T .
() B #H A FH{EzdF T ikdk
@ %7 | 0972-395677 AEEAMIR - EFRAAATORFELY B %
BIRALL R
e-mail | htfang@just.edu.tw (BE L) ZEF P ERGEL 1 0F

Bron AR Ap M 2.
F R iERET R

4t 7

@ gt | B dEH

B Mg DR EHH 2 RER AR IR AR EL R
: 5o

v AR A 5ﬁ&i5iﬁaiﬁiﬂ’ﬁ_%ﬂ§@ B4 L w chd B Ap A

f:r;‘; ’ ’Pbmﬁﬁr‘r]ﬁ f“)"ﬁkg"ko

-

Through literature, discussion and practice to discover self of students,

EiA R find the difference between genders and help student to develop

appropriate attitude and behavior for gender relationship
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At present, every big enterprise care about future of company and
continue forever , look up with consumer consciousness, the customer
service centre forms the center of the corporate image. When the
company has indefinite promotion special project of one, it send a lot
of manpower come because of in conformity with advertising campaign
telephone amount , document homework and manpower demand might
brought to add to need to face often so.

The customer service centre will offer a fast , professional , reliable
customer service logistics support group of a main fact to enterprises. It
is different to depend on every special project nature , can offer
products consultation , order , such services as the activity is inquired
about to the customer at any time , in order to meet the needs of
different customer's ethnicities , improve the customer satisfaction and
loyalty but also plans, consults from the customer service procedure
according to the difference between the industry type attitude ,
customer's characteristic, arrange to manpower and carry out and all
need perfect planning , create more sturdy corporate image and
intangible assets for enterprise.

It is a part which moulds the brand , and a assets key element of the
corporate image too to serve quality. So, this course will be probed into
on its customer service type attitude and corporate image tactics, and

analyze and join visiting to every big enterprise
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1. First Topic: The world of Economics: choice and economic thought.

2. Second Topic: The world of Microeconomics: supply and demand, utility
and profit, production and the structure of market, information economics.
3.Third Topic: The world of Macroeconomics: the measure of
macroeconomics, finance and money, the income in equilibrium,

unemployment, price inflation and business cycle, economic growth.
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The main objectives of this course is to inspire the students to concern and think
about the issues of campus security, community security, community sense, life
caring and perform reflection of service-learning.
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This course is designed to introduce the topics as follow:

1. The essentials of creativity and the approaches of creative thinking.
o el 2. The added va_llues of_creatlve marketing.
3. The product innovations and patents.
4. The professional guest speeches on creativity and marketing.
5. The writing and editing of the marketing plans.
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1 ~ Communication process and Communication mode

2 ~ Discussion on Communication theory

3 ~ Study on effect of Communication

4 ~ Question setting and Subject construction

5 ~ Media and The Construction of real

6 ~ Media introduction

7 ~ Discussion on the Dissemination of Professional ethics
8 ~ Movie Gallery and Discussion
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This course mainly to introduce communication and negotiation basic concept, it not
only study communication and negotiation knowledge, technology, but also to use
case study, movie study, imitative practice, ingratiate understanding communication
and negotiation sense, this course also discuss interview and speech skills.
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Purposes of this course:

1. Help students get familiar with the resources and functions of library and internet

very well.

2. Train students to know how to access, analyze and synthesize the information
what they get, and use information to solve the problems what they faced.
3. Build students’ confidence on doing their research projects and some term

papers.

4. Facilitate students to build their own e-portfolio successfully.
Contents of this course:

The course consists of six sections, including:

introduction on the concept of information

introduction of the e-portfolio

introduction of Movie Maker software

introduction on the library

introduction of resources and information

skills of producing a research project

methods and strategies for finding information resources on the web

o g~ WD

e S

APAER S O AW G BRI Ho - Ao o 1R KT

EETIESE SR PR

o A P%ﬁ_ﬁ-:—;ﬁ A B Y kX Moodle T S i B R A i A e T

o

r‘




Eax bR LE §RFE AL PRY AT ELBME EN
LT R

AW AHEC RE P RA | TE

o ¥ AR I R ARITH A it B Y M % (e-Portfolio) °

e RBEI T HIFLZBFTCEERL o

o ARV s TRAWIF ) 2 A AHGAE - BB AFARL > FA R

SERFHAFEAL o HERBY TRAEYT ) FARm e R o

¥ - B
¥ =% FE % & e-Portfolio

yrir RAEWITA A R (RIERY)
I RBEEIAe

ﬁ_y}
sl
b

WET AT RGRIERY)

FREE - FerEaE () aBRT BT R
EDEEIE-ENE ot R

$ A A K HALE = & ehe-Portfolio p % (B EERE)

K
Ie
{:‘;

543  #2 e-Portfolio 1T 52 rE % 8 4R 2 1 48

KEER % L FANE -FLAFSRY () RPRTAERIEGRIERKE)
Bk TR FEREERY C(2)F R (RERS)
RS FRAER CFERESRT C(T)RF R 2 A0 (RiEK
)
FLI TR FLAESERY (R)FRAE(RIERY)
Fleir ARBR (<)L ELD(RIERS)
T A RER (D) S (R IERS)
Lo ARER I (Z)EEHI
5 F O PRUCFEHLIHMIP AT L
LA PRUGFHFLIHIPET R HL
KT bR e TR TR 8 Y K
wg&%%QWQoﬁﬂﬁﬁwﬁﬁ?*°‘%ﬁ‘§?°
PHEEFE (2000) - RIOF e i o SR Eog o

24 P hF (2001) - APA Style 22t £498 o SaH 1 v Eo

o

| d
i g% F (2000) ﬂéﬁﬁ%e LA
M EF (1996) - Bl AT he ot 1 2
Hagel I1I, John and Armstrong, Arthur G. ¥ » %

ﬁm»ﬁ

e (1998) o




BE® v Sy BT - A8 F 0 o
Eisenberg, M. B. and Berkowitz, R. E. (1990). Teaching Information

& Technology Skills : the Big 6 in Elementary Schools.

Worthington : Linworth Publishing.
His g7 2 gk 2 gt TR o

BARKFE L S




